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	WAC Survey Insights and Strategy a truly 4-TOOL Organization, introduces HYPNOSIS FOCUS GROUPS AND DEPTH INTERVIEWS:
1. Quantitative excellence across all types of projects: audience tracking, product line optimization, segmentation, conjoint, pilot program/concept testing, loyalty and satisfaction tracking, branding and innovation, ad and promotion testing, early adopters, emotional measurement, spokesperson evaluation, engagement studies, retail and merchandising studies, mystery and partnered shopping, C-level, HNW, ethnic, international.  We have total global capabilities and have extensive experience with studies in Hispanic and Asian markets.
2. Expanded Qualitative products and services: Hypnosis Focus Groups/Depth Interviews, Online Community Research, Online Usability, Synectics, Ideation, Semiotics, Ethnographics
3. Social Media: Twitter, Blog-Tracking, Social Gaming, Crowdsourcing, Online Community Research
4. Data Mining: D-base tagging, re-analyses of previous research, micro-analyses, deep-drilling, multivariate statistical analyses of existing data
In keeping with our comprehensive array of insights tools and techniques, we've added the Hypno-Qualitative capability to our repertoire. We are now conducting hypnosis focus groups and individual depth interviews.  And, we are specialists in translating these results into meaningful insights for strategic marketing and innovation.
There are numerous benefits to conducting Hypnosis-Focus Groups and Depth Interviews: 
When respondents are hypnotized, they are more willing to accept and follow suggestions, and more able to clearly answer questions posed by the moderator.  Hypnosis is similar to day-dreaming where you become totally aware of what is going on around you, but are very relaxed. It has also been compared to yoga, meditation, and bio-feedback states. When in hypnosis, respondents are able to access their subconscious where their memories and emotions are stored.  
  
It is only with hypnosis that you can access respondents’ subconscious minds where the driving force of their conscious actions resides. Hypnosis is a significant improvement over conventional focus groups and one-on-ones and can provide new insights compared with traditional research. Hypnosis research gets more open, honest responses, minimizes "dominating respondent" problems, enhances memories of past events such as advertising, category usage and brand "imprinting," elicits greater emotional response, and generates greater respondent creativity and brainstorming. 
  
WAC Survey Insights and Strategy is proud to have partnered with Karen Landmann. Karen has been conducting hypnosis focus groups and one-on-ones for the past 16 years. Karen is a RIVA trained moderator with degrees from Columbia University and University of Toronto. She is an extremely versatile professional with exceptional understanding of the intellectual, social, behavioral, EMOTIONAL, PSYCHOLOGICAL and SUBCONSCIOUS factors that influence decision-making across varying cultures and socioeconomic levels.  Her hypnosis certification is from New York Hypnosis Institute.  She is a member of the International Association of Counselors and Therapists (IACT). Karen is fluent in eight languages: English, Spanish, Russian, French, Dutch, Portuguese, German, and Swedish.  With Karen on board, we are confident we are affording our clients the highest levels of professionalism and excellence.

Hypnosis is very well-known in today’s culture. In every major city in the country there are hundreds of hypnotists who provide stop-smoking and weight-loss clinics for the public. Hypnosis is recognized by the American Medical Association as a therapeutic technique and doctors and dentists refer their patients to hypnotists for a wide variety of treatments including pain-reduction and psychological counseling.  Because of the public’s awareness, it is relatively easy to find respondents who are interested in participating in Hypnosis Focus Groups or one-on-ones. 
  
Generally speaking, all respondents are able to be hypnotized. A hypnotist acts as a facilitator or instructor for respondents to implement “self-hypnosis.” Therefore, respondents who participate in focus groups or depth interviews have indicated their willingness to follow the hypnotist’s instructions and become “hypnotized.” Respondents cannot be hypnotized against their will. During the screening and recruitment process, respondents are told that they would be hypnotized so there is no question when they show up to participate.  We usually recruit 14 or 15 to insure that we obtain the standard 10 per session.  Respondents can be hypnotized as a group or individually. The hypnosis method is basically a relaxation technique. After some suggestions about relaxing their body and mind, the hypnotist tells the respondents to close their eyes. By listening to the hypnotist’s voice and relaxing, they drift into the hypnosis state. The hypnotist then uses various visualization techniques to “deepen” the hypnosis state. The process takes about 30 to 40 minutes prior to the beginning of the focus group session itself. Once the process has set in, there can be interaction among respondents. However, respondents won’t all talk at the same time as in a conventional focus group (which can be very confusing). With hypnosis focus groups, we can more easily control the frequency of interaction we would like to have.  As an example, after each general question has been answered by each respondent in turn, the other respondents will be asked to comment about what they have heard.   Respondents can be instructed to open their eyes and remain in the hypnosis state in order to view ads or commercials, fill out questionnaires, sample products, or perform just about any task or assignment required to fulfill our client's objectives.
  
Hypnosis Focus Groups and Depth Interviews have provided improvements over traditional research in a wide variety of categories from food and cosmetics to automobiles and television programming and everything in between.  They have been conducted with teens, senior citizens, high level executives, physicians, men and women.  Its benefit is obtaining better information from respondents to help clients make better decisions in any category of interest.  
  
Hypnosis Focus Groups are a significant improvement over conventional focus groups, so the technique can be used successfully with virtually any project requiring focus group research. Focus groups using hypnosis have been applied to many different types of projects including motivational research to uncover key drivers, advertising and market strategy development, new product ideation, product assessment, package design, spokesperson evaluation, tv program and film viewer assessment. It is also an excellent tool for any brainstorming scenario and an excellent device for name and logo development, since it can facilitate respondents' creative processes. In fact, the greater the need for respondents to become creative, the greater the contribution that hypnosis can make.  


	

	


